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AD AGE PRESENTS THE 2013 DIGITAL A-LIST

Ad Age singled out the likes of YouTube, for its bold content experiment. Ad Age's goal is to pick things that are inventing the future in their industries, and

impacting the worlds of media and marketing. Gawker Media's scoop-machine Deadspin found a human voice in social media. VC firm finally gets Madison
Avenue.

Read the full article here:
Ad Age Presents the 2013 Digital A-List




