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TRENDS IN DIGITAL ADVERTISING

 When it comes to online marketing, many people think that all it takes is a strategy for the social media platform, including
websites such as Facebook and Twitter, along with some sort of newsletter and a strategy for SEO content. These are definitely essential components of
successful online marketing but marketers definitely have to go beyond just that. There are certain trends, especially when it comes to digital advertising, that
have managed to help marketers engage a specific audience and track their progress to see how successful advertisements actually happen to be. For starters,
the design of an advertising campaign has to be social. The thing is that, on social media websites, such as Facebook, people often like things because they
want their friends to know what they like. When an individual likes something, it does not necessarily mean that they absolutely love the brand. It is not about
trying to get as many likes as possible in the Facebook world. It is more about developing content that will be loved by viewers, so much so that they will share
it with their friends, thus resulting in more attention and more viewers. The products being sold and the way they are advertised should relate to the customer
and what they want, making them more sociable by design. Content like this will be truly amazing. In fact, many top marketers are using this idea to engage
audiences and target consumers and it has been working. It is also important to narrow target audiences by relying on social media sites, specifically
Facebook. Businesses typically look to see where the target customers are hanging around, in terms of social media, so that they know where the
advertisements should be displayed. It is also a way for marketers to narrow down specific results when it comes to targeting certain audiences by finding out
their age, location, likes and interests, relationship status, and more. It is far easier to locate specific consumers based on their Facebook page information.
With Facebook, marketers are able to hit the target audience by nearly 90 percent, possibly higher than that. Marketers have to know how to work the web
analytics tool. It can be, at times, quiet overwhelming. Web analytics are constantly being used these days but unfortunately, a lot of the advertisers are not
using the data they receive in the right manner. It will only work if it is used correctly. In this case, it is important to set goals for the website and define those
goals. It is also important to identify the business objectives, finding out the strengths and the weakness so that the marketing strategies can be far more
effective than they ever were before.

 


