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DISH NETWORK UNVEILS AD-SKIPPING FEATURE ON ITS DVRS

Advertisers and Network TV Honchos : read this and get out your tub of ice cream. Dish Network is introducing Auto Hop, a
feature which allows viewers who are watching a show on its DVRs to completely skip advertisements. That’s right, now viewers don’t even have to fast-
forward through the commercials, they can avoid them altogether. Adweek says that the average cost of a 30-second commercial is $111,500, so the ad
industry is not going to be happy, and neither are the TV channels who depend on them for their revenue. In a press release that Dish Network released on
Thursday, it says in the very beginning “DISH satellite subscribers will now get the feature viewers have been waiting for since the beginning of television -- the
choice to automatically skip over commercials.” One way to win over viewers but certain to infuriate the networks and advertisers. The feature works on
primetime TV programming that airs on ABC, CBS, FOX and NBC when viewed the day after airing. The ad-skipping feature however does not work on live
broadcasts. Dish Network, which has 14 million customers has already dropped AMC Networks last week over what it claims is declining viewership for AMC
among its subscribers. Although AMC claims it is the result of DISH being spiteful because of a $2.5 billion breach of contract suit over the now defunct
VOOM HD service.

 


