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DISH'S NEW AD CAMPAIGN PAYS LAST RESPECTS TO TV COMMERCIALS
Dish is eager to tell consumers how the Hopper, whose new Sling integration lets viewers watch live or recorded TV on web-connected devices, will make
their lives better. Dish says it continues to focus on the overall Hopper brand, which the company is still trying to build up with consumers.
Read the full article here:
Dish's New Ad Campaign Pays Last Respects to TV Commercials

 


